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How Donald Trump Capped Off His
Fundraising
Many of Trump’s small-dollar donors may in fact have been buying thousands
of hats, which Trump’s campaign spent nearly $750,000 to buy along with
other merchandise last quarter.
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Were there really 72,000 Amer
ic
ans will
ing to hand a selfpro
claimed bil
lion
aire $30 or
$40 this sum
mer so he can run for pres
id
ent? Or were many of them just buy
ing a “Make
Amer
ica Great Again” base
ball cap?
The Don
ald Trump cam
paign is boast
ing that it re
ceived dona
tions from 73,942 in
di
vidu
al
donors in the third quarter, per a bul
let
in re
leased on the night it filed its quarterly fin
an

cial re
port with the Fed
er
al Elec
tion Com
mis
sion. The av
er
age con
tri
bu
tion was $50.46,
the Trump cam
paign said.
“The Trump Cam
paign will con
tin
ue to ac
cept small dol
lar dona
tions as people across the
coun
try proudly in
vest in Mr. Trump’s vis
ion to Make Amer
ica Great Again,” the cam
paign
said.

http://www.nationaljournal.com/s/90948/howdonaldtrumpcappedoffhisfundraising?a=S.V.%20D%C3%A1te&o=20&mref=search

1/9

1/13/2016

How Donald Trump Capped Off His Fundraising

A Na
tion
al Journ
al ana
lys
is of Trump’s con
tri
bu
tions for the three months that ended
Sept. 30 found 2,215 dona
tions of $200 or more, in
clud
ing 120 who gave the max
im
um
$2,700 al
lowed for the Re
pub
lic
an primary.
The re
main
ing 71,727 donors com
bined to give $2.8 mil
lion, or an av
er
age $38.72—just a
little more than the cost of a Tshirt (“The soft
est, smoothest, bestlook
ing short sleeve tee
shirt”) or a hat (“As seen in the New York Times”) at Trump’s on
line cam
paign store.
Trump’s total raised from un
der$200 donors (whose names do not need to be pub
licly
dis
closed) com
pared to his mer
chand
ise costs sug
gests a large num
ber of his donors may
ac
tu
ally be buy
ing something.
On the oth
er side of the cam
paign’s FEC fil
ing, the ex
pendit
ures sec
tion shows $749,155 in
pay
ments to two vendors sup
ply
ing the cam
paign with hats, the “Make Amer
ica Great
Again”em
blazoned cam
paign swag that Trump has bragged about on the trail. “You can’t
get these!” Trump said at a rally last month on the deck of the U.S.S. Iowa, re
fer
ring to the
fact that the cam
paign was hav
ing a hard time keep
ing them in stock.
A sales rep
res
ent
at
ive at one of those two vendors, CaliFame, said the perhat cost—pur

chased in bulk, with a cus
tom
ized logo—would be about $8.
On the Trump cam
paign web
site (http://shop.donaldjtrump.com/), hats cost $25 and $30
each. Vi
sors go for $20, and “Make Amer
ica Great Again” Tshirts sell for $20 and $25.
On the site’s “checkout” page, a dis
claim
er states: “Trans
ac
tions on this site are con
tri
bu

tions to Don
ald J. Trump for Pres
id
ent, Inc. and are not com
mer
cial trans
ac
tions for the
sale or pur
chase of goods.”
The Trump cam
paign did not re
spond to a Na
tion
al Journ
al query ask
ing how many
smalldol
lar donors made pure con
tri
bu
tions to Trump, rather than pur
chases of cam

paign souven
irs.
Most pres
id
en
tial cam
paigns sell products from their web
sites. It’s pos
sible to buy a $55
Hil
lary Clin
ton throw pil
low (“A Wo
man’s Place is in the White House”), a $5 “Jeb! 2016”
koozie, or a $10 “We ‘C’ Ted Cruz for Pres
id
ent” col
or
ing book.
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